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 The  Handbook of  NEW   TEXT   PB

Globalisation, Second Edition
Edited by Jonathan Michie, Kellogg College, University of Oxford, UK
With contributions from the leading commentators in the fi eld and an over-arching 
introduction from the editor, the concerns of this updated and revised Handbook 
are two-fold. Firstly, to redefi ne the concept of globalisation and dispel the haze 
that surrounds it through a systematic and thorough examination of the debate. 
Secondly, to advance the frontiers of current critical thinking on the role and impact 
of globalisation, on the winners and losers in the process, and on the implications 
for society, the economy and governance. 
Contributors include: P. Arestis, E. Braunstein, P. Brosnan, H.-J. Chang, C. Craypo, 
G. DeMartino, G. Dymski, G. Epstein, A. Glyn, J. Heintz, C. Hines, P. Hirst, G.M. Hodgson, 
J. Howells, G. Ietto-Gillies, M. Koenig-Archibugi, S. Lee, P. Lysandrou, J. Michie, J.G. Palma, 
M. Panić, J. Perraton, J. Plasmans, M. Sawyer, S. Sinclair, A. Singh, J. Stanford, B. Sutcliffe, 
G. Thompson, J. Toye, F. Wilkinson, R. Woodward, A. Zammit 

April 2011  584 pp  Hardback  978 1 84980 369 4  £175.00
April 2011  Paperback  978 1 84980 376 2  £39.95  •  e  978 0 85793 144 3
ELGAR ORIGINAL REFERENCE  •  For full contents - www.e-elgar.com

 Cross-Cultural Management in Practice  NEW

Culture and Negotiated Meanings
Edited by Henriett Primecz, Corvinus University of Budapest, Hungary, 
Laurence Romani, Stockholm School of Economics, Sweden and 
Sonja Sackmann, University of Bw Munich, Germany
Based on the view that culture is dynamic and negotiated between actors, 
this groundbreaking book contains a collection of ten cases on cross-cultural 
management in practice. The cases draw on fi eld research revealing challenges 
and insights from working across nations and cultures. Each case provides 
recommendations for practitioners that are developed into a framework for effective 
intercultural interactions as well as offering illustrations and insights on how to 
handle actual cross-cultural issues. This enriching book covers various topics 
including international collaborations across and within multinational companies, 
organizational culture in international joint ventures and knowledge transfer.

Dec 2011  c 160 pp  Hardback  978 1 84980 407 3  c £65.00
e  978 0 85793 872 5

 Rethinking the Case Study in International  NEW

Business and Management Research
Edited by Rebecca Piekkari, Aalto University, School of Economics, 
Finland and Catherine Welch, University of Sydney, Australia 
‘This book provides a thought-provoking and refreshing perspective on case study 
research. Building on a pluralistic approach it takes us away from the conventional 
wisdom and adds to our understanding of the various ways in which case research 
methodologies can contribute to our insights. It is a “must read” for qualitative 
researchers, and provides useful insights to all international business researchers.’

– Yves Doz, INSEAD, France
This important and original book places the case study in international business 
research in its historical context, critically evaluates current case study practices in 
the fi eld and proposes a more pluralistic future for case research within international 
business and international management research. While the case study is the most 
popular qualitative research strategy in the fi eld, only a narrow selection of possible 
approaches is currently used.
IB and IM researchers typically rely on a case study approach that could be 
characterized as ‘qualitative positivism’. The editors and contributors look beyond 
this disciplinary convention and encourage greater pluralism in IB and IM case 
research. Their key argument is that increased awareness of prevailing disciplinary 
conventions – and their limitations – increases the potential for methodological 
innovation and versatility in case research.

May 2011  c 560 pp  Hardback  978 1 84844 184 2  £125.00  •  e  978 0 85793 346 1

 Globalization and  NEW  
the Global Factory
Edited by Peter J. Buckley, 
University of Leeds, UK
This timely and authoritative collection presents 
seminal papers from leading academics on the 
evolving fi eld of globalization and its effects on 
corporations and enterprises. Professor Buckley 
has selected key works which defi ne the global 
factory and cover important research areas including 
the antecedents of the global factory, the effect of 
globalization on international networks, offshoring and outsourcing as well as 
formal theoretical models. This indispensable volume, with an original introduction 
by the editor, will be of immense value to students, scholars and practitioners 
interested in this topical and relevant fi eld.
26 articles, dating from 1972 to 2009
Contributors include: G. Adám, M. Casson, W. Egelhoff, G. Gereffi , M. Grote, G. Hedlund, 
A. Hinterhuber, S. Hymer, A. Rugman, R. Strange

Series no. 23  April 2011  672 pp  Hardback  978 1 84844 075 3  £210.00
The Globalization of the World Economy series
ELGAR ORIGINAL REFERENCE  •  For full contents - www.e-elgar.com

 Handbook of Research on Born Globals  NEW

Edited by Mika Gabrielsson, Aalto University, Finland and 
V.H. Manek Kirpalani, Bloomsburg University, Pennsylvania, US 
and Concordia University, Canada
‘The immense literature on Born Globals contains a cottage industry of research 
that includes many different defi nitions, operationalizations and conclusions. 
It is time to refl ect on what insights we have gained. The editors have really 
succeeded in putting a highly needed great Handbook together that presents this 
at its best. It will stimulate further research. It is an appealing, useful and well 
crafted end product.’

– Torben Pedersen, Copenhagen Business School, Denmark
Contributors include: A. Aspelund, M. Baum, S. Freeman, M. García, P.N. Ghauri, 
I. Galván-Sanchez, L.C. Leonidou, N. Løvdal, R. Kabst, O. Kuivalainen, R. McNaughton, 
J. Partanen, N. Pezderka, A. Rialp, R.-J. Jean, S. Saarenketo. S.Samiee, C. Schwens, 
P. Servais, M. Sheppard, R. Shneor, V.C. Simões, R.R. Sinkovics, C.A.Solberg, K. Ukrainski, 
T.J. Vapola, T. Vissak, X. Zhang, H. Zou

Nov 2011  c 500 pp  Hardback  978 1 84844 953 4  c £120.00
e  978 0 85793 804 6
ELGAR ORIGINAL REFERENCE  •  For full contents - www.e-elgar.com

 Limits to Free Trade
Non-Tariff Barriers in the European Union, 
Japan and United States
David Hanson, Duquesne University, US 
‘Limits to Free Trade ranges over a wide diversity of 
relevant issues ranging from international agreements, 
to regional trade policies, to import trade barriers, to 
movements for trade reforms. Informed, informative, 
and strongly recommended for academic library 
reference and resource collections, Limits to Free 
Trade is a model of detailed and articulate scholarship.’

– The Midwest Book Review

2010  224 pp  Hardback  978 1 84720 247 5  £65.00  •  e  978 1 84980 334 2
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